
WSP Environmental

Challenge
Raise the profile of environmental consultancy poised for major
growth, in a sector where many firms were seen as technical service
providers as opposed to broader business consultants
Position firm as an expert voice on highly competitive issues
Demonstrate the value of PR to the overall business

Obstacles
Business not previously exposed to PR, with sceptical and
inexperienced spokespeople
Competition for share of shout on all things ‘green’
Perception of environmental advice as a ‘distress purchase’ rather
than a strategic imperative
Varied levels of understanding of WSP Environmental’s services
within the market

Solution
Undertook a highly targeted media campaign, focusing on vertical
trade press and nationals
Tracked Government announcements and industry trends to
position key commentators on environmental issues affecting
businesses
Recycled marketing collateral such as newsletters to generate
commentary opportunities and by-lined article commissions
Set up press office to generate good news flow via appointments 
and business news

Result
Profile significantly grown in national press, and excellent trade press
presence across property and environmental sectors
Key spokespeople seen as ‘first port of call’ for journalists writing on
environmental topics
Increased buy-in from stakeholders initially sceptical about PR 
Capitalised on research undertaken by the firm, identifying media-
friendly themes to achieve coverage on BBC News 24, Radio Five
Live and front page of the Sunday Telegraph



WSP Environmental: The Independent



WSP Environmental: Daily Telegraph



WSP Environmental: The Observer



WSP Environmental: Estates Gazette



WSP Environmental: Property Week



WSP Environmental: Retail Week



WSP Environmental: The Grocer


